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As promised by Tim Cook, Apple has come at us with a “one more thing” moment 

when it announced the release of its Apple Watch on September 8th. 

In spite of the number of skeptics that hemmed and hawed ahead of the release, 

something that a lot of people had been anticipating has finally happened: Apple 

has entered into a new market territory in which it does not have an established 

track record. 

This time around though, Apple is not the breakout company forging ahead into 

the smart watch market. Since this particular market is already full of various 

devices from Apple’s direct competitors, it would take some considerable effort for 

the Cupertino-based company to invent something truly groundbreaking. Due to 

this, what Apple really needs to show with this release is a great deal of 

innovations and revolutionary solutions (unless they have a surprise hidden up 

their sleeve). 

So let’s examine what Apple has brought to market with its latest announcement: 

The Apple Watch has some new features. One of the biggest weapons in Apple’s 

arsenal is their newly designed operational system. This re-design was a great 

move (that they never forgot to mention) that has enabled them to finally move 

away from the square-shaped icons that used to be an eyesore even to iPod Nano 

users. The new icons with their honeycomb-like placements on the main screen 

are certainly a highlight of the Apple Watch release, mostly because this is the very 

first time that Apple has presented icons in this way. 

Overall, the fact that the Apple Watch is not just a smaller iPhone but a brand new 

device with new methods of interaction with the user is an achievement in and of 

itself, at least because Apple has made an attempt to create something original. 

Only time will tell though if this wearable will be consumer-friendly and whether it 

will become a de facto standard in the industry. 

But the device is not a market differentiator. Apple Watch differentiators aside, 

the rest of the strengths of the device are not that original. Apple Watch also 

contains voice recognition software, however this is not really a new thing either 

because many iPhone users got used to conversations with Siri back in 2011. 



However, this feature becomes essential in the case of watches because there is no 

way to make text entries. 

Generally speaking the Apple Watch’s functionality is very similar to other 

products already found in the market. There wasn’t anything surprising in the 

release in terms of software. Everything is rather conventional: messages, twitter, 

email, calendar, maps, etc. Fitness features, which to some may be novel, are not 

groundbreaking either -- specialized fitness tracking bracelets, which have existed 

in the marketplace for years now, can be claimed as predecessors to Apple’s 

smartwatch fitness tracking features. 

Limiting factors. Although the Apple Watch will doubtlessly interact perfectly 

with other iDevices, what is important to note here is that it is useless without an 

iPhone, and that means that the customer base will be limited to iPhone users only. 

It’s worthwhile to note here that this didn’t happen with the iPad because its 

software doesn’t inhibit Google and Microsoft smartphone users from interfacing 

with the iPad. Largely because of its advantages, and partly because of this, the 

iPad still has the strongest position in the market. 

Apple Watch has other weaknesses though that are also common to the majority of 

its competitors: short battery life (Apple doesn’t mention this in the official release, 

but based on the battery lives of its other devices, this is more or less self-evident) 

and a limited app store. The latter, however, will be quickly improved by means of 

third-party developers, which I believe was Apple’s initial plan. The same thing 

happened to the iTunes AppStore when the aforementioned third-party 

developers turned it into a trading platform for mobile applications. 

 

What’s Next for Apple Watch? 

As with some of its other products, I think that the success of the Apple Watch will 

be tied to the resourceful and initiative iOS developers who will flood the 

marketplace with innovative apps that broadly appeal to consumers - something 

which Apple surely anticipates. Although the Apple Watch is a good, although 

somewhat unoriginal addition to the smartwatch market, I believe it will be thanks 

to these developers that the wearable will turn into a truly unique product and 

dominant player in the marketplace. 

Ultimately, the investments made my Tim Cook, as well as his predecessor Steve 

Jobs, leaves little doubt in my mind that the Apple Watch will become yet another 

perfectly shaped piece of Apple’s overall portfolio. 
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